Promotional Campaign Plan Outline:
Destination Business – North Carolina Main to Main Trail Certified
Outline for each North Carolina business to create their own campaign plan to promote Main to Main Trail Certification. Focuses on specific benefits it brings to THEIR customers.

8 STEPS to MAXIMUM PROMOTION for YOUR NEW CERTIFICATION

1. Start with Your "Why"
Tell your customers why this certification matters to them. Use your Unique Positioning Statement and explain what’s different about your products, services, or experience now, after the certification.
2. Customize the Press Release
Update the provided press release with:
· Your Unique Positioning Statement
· A quote from the owner about improvements made
· Local flavor and examples
Then send to local newspapers, tourism offices, community partners, anyone on the “Media List” and “Key Contacts” list you made.
3. Create a Campaign Theme
Build a memorable campaign name or tagline:
· Examples:
· “More Than Mayberry’s Sweet Spot” (Opie’s Candy Story),
· “Deviled Egg Heaven Awaits” (Bright Penny)
· “From Tobacco to Table – See the Artisan Leaf Difference”
· Use the consistent branding you’ve created for your company (colors, logo, tone).


4. Reach Customers with 8–10 Touchpoints
	Channel
	Action

	Website
	Highlight your certification on homepage & explain benefits

	Google Profile
	Update business description & ask for reviews

	Email
	Send a 3–4 part drip campaign announcing changes

	Social Media
	Share videos, stories, and customer shout-outs

	Earned Media
	Pitch story to local and regional outlets

	Local Events
	Host a launch event or customer appreciation day

	Partnerships
	Team up with other certified businesses for a giveaway or trail

	Influencers
	Invite local bloggers or creators for a visit


5. Show Off Your New Features
Highlight physical and service updates (through all channels):
· Monuments (e.g., ice cream statue, treehouse)
· Signature Items (e.g., Opie’s Tackle Box)
· Extended hours, memberships, personalization, QR code stations
6. Use Video to Tell Your Story
· Shoot vertically with a phone + tripod
· Keep under 60 seconds, use captions
· Tell a story (start, middle, end)
· Use free tools like CapCut or Canva
7. Host a Certification Launch Event
· Invite press, influencers, and loyal customers
· Offer sneak peeks, freebies, and photo ops
· Promote through all channels
8. Be Consistent & Collaborative
· Post regularly about your certification
· Collaborate with nearby businesses
· Keep your website and listings updated
· Ensure the website has regular audits for maximum effectiveness
Most important message I’ll be weaving into every bit of content: Focus everything you say about the new certification on what’s in it for your customer.
